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LinkedIn Training: 
Personal Branding
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LinkedIn Training: Personal Branding

Agenda
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What is a personal brand?

Your personal brand is how you 
promote yourself.
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Why build your personal brand?

1. Career opportunities
2. Recognition
3. Remuneration
4. Work on world-class projects
5. Work with talented people
6. New connections
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Famous personal brands

Innovator Trend setter Influencer
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You

Employers

Clients

Expertise

Professional 
associations

Mentors

People and 
companies 
of interest

Circle of influence
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Social media guidelines

We recognise the benefits of encouraging you to help us build our 
brand on social media by becoming positive ambassadors for the 
business. We ask you to apply the same common sense, logic and 
sound judgement online as you would in the physical world.

Social media channels
MBB Group uses LinkedIn and we suggest you consider using it for 
professional purposes and to help you grow your personal brand.

Conduct
When using social media, the MBB Group Code of Conduct applies 
to everything you publish online.

Responsibilities
You are personally responsible for the content you publish online. 
Be mindful that what you publish will be public and stored forever.

Sharing
Information from official MBB Group channels is safe to share.

Professionalism
Be aware of your association with MBB Group in social networks. 
You may want to ensure your profile and related content is consistent 
with how you wish to present yourself to colleagues and clients.

Privacy
Be mindful of your Privacy Settings and the resulting scope of your 
audience for any content you publish. We recommend you review your 
personal social media accounts and their Privacy Settings periodically.

Legal obligations
Respect copyright, fair use, and financial disclosure laws. Do not use 
copyrighted materials without licence or permission. It is good practice to 
provide a link to another’s work with a short excerpt, rather than copying 
material in its entirety.

Confidentiality
MBB Group is charged with overseeing a great deal of sensitive and 
confidential information belonging to clients and prospective clients. 
Matters concerning proposals, client pricing, and design are examples of 
information which we as a company have an obligation to guard and 
protect. Please be mindful of our obligations to our clients when making 
decisions about what to post online.

Reasonable use
Minimise the time you spend on social media during business hours.

Please forward any comments or concerns about MBB Group and 
social media to Scott de la Rosa.
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Ask Google
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Leveraging LinkedIn

• Get the basics right
• Connect
• Engage
• Follow up
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Create a winning LinkedIn Profile

Banner image

Portrait

Current employment Education

Headline
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Create a winning LinkedIn Profile

About me
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Create a winning LinkedIn Profile

Title

Tenure

Description

Employment
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Description

University

Create a winning LinkedIn Profile

University

Licenses & certifications
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Create a winning LinkedIn Profile
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Liking and sharing content
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Top tips

• Remember to @MBB Group
• Use hashtags:

• #MBBGroup
• #ProjectManagement

• Be empathetic and authentic 
• Share positive content
• Send personal messages
• Showcase resilience
• Experiment with content
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Where can you find support?

Scott de la Rosa
Senior Graphic Designer and 
Content Marketing Specialist
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Questions?
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